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In 2024, AIM
membership comprises

53 EU corporate members
17 national associations

2,500 companies ranging
from SMEs to multinationals

The fast-moving-
consumer-goods
industry is the third
largest manufacturer
in Europe in 2022.

AIM members are
manufacturers of branded
consumer products that are
united in their purpose to
build strong, evocative
brands and as such place
the consumer at the heart
of what they do

EU consumers

spent €652 billion
on packaged food,
beverages, homecare,
personal care &
petfood consumed at
home in 2022
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To create for brands — =
an environment of fair “ - =
and vigorous competition,
fostering innovation and
guaranteeing maximum
value to consumers now
and for generations

to come
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Drive Competitiveness for Brands to Invest, Innovate, and Grow

E . | CONSUMER &

SIMPLIFY AND ALIGN EUROPEAN POLICIES TO:

Create a Fair Trading Enable the sustainability Protect Brands’ trade marks &
Environment for Brands transition of Brands combat counterfeiting
Support Brands’ Digitally-Driven Drive Responsible Sourcing of Safeguard consumer choice of
Future Brands Brands

¢ AlMprogress

FINAL AIM Strategy 2025 - 2029



AIM-Progress is a forum of leading Fast Moving Consumer
g Goods (FMCG) manufacturers and common suppliers,
AIMprogress assembled to enable and promote responsible
ae sourcing practices and sustainable supply chains.
It is a global initiative supported and sponsored by AIM.
WWW.aim-progress.com

[ | |
"Helping people to adopt healthier and more I n I t I a t I ve S

£ D sustainable lifestyles™: The objective of the AIM
NUDGING Nudging for Good Awards is to promote the creation
o of original “Nudges for good” by the members of AIM.
o) G@@D A Nudge for good is how a brand, on the basis of
consumer insights, makes it easy and desirable for
AWARDS people to change behaviour or habit and adopt a

healthier and/or more sustainable one.
www.nudgingforgood.com

. AIM has developed, together with the European Consumer Organisation
better informed consumers BEUC, common principles of consumer information based on reliability,
usefulness, accessibility and proportionality (e.g. joint research on
Smarter Logos, better informed consumers).

AIM-BEUC Joint Initiative

The Digital Watermarks Initiative "HolyGrail2.0"driven by AIM - European
Brands Association and powered by the Alliance to End Plastic Waste, as
the next iteration of the initial HolyGrailproject under the Ellen MacArthur
Foundation (2016 - 2019), was a R&D project bringing together 160+
companies and organisations from the complete packaging value chain. The

v objective is to prove the viability of digital watermarks technologies for
”[]lg[lrallzu accurate sorting, paving the way for a Circular Economy. The R&D HolyGrail
Intelligent Sorting 2.0 Initiative was successfully concluded in March 2025. At the same time,
the next stage was launched: HG 2030 - Circular Packaging, aimed at
Al M ® unlocking the circularity of plastic packaging via a demonstrated business

case - for all packaging chain stakeholders.
www.aim.be/priorities/digital-watermarks 7
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http://www.aim-progress.com/
http://www.nudgingforgood.com/
http://www.aim.be/priorities/improving-consumer-communication
http://www.aim.be/news/article/aim-beuc-initiative-on-smarter-logos-better-informed-consumers-february-201
http://www.aim.be/priorities/digital-watermarks
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Michelle Gibbons
Director-General
Board
National Association Directors
Liaison Group of the Consumer
Goods Forum

michelle.gibbons@aim.be

Marianne Dehousse

Relations

Industry-Trade Affairs /
o & eCommerce
Research Studies & Surveys

marianne.dehousse@aim.be

Fraser Bridges
Manager

= =

LN | Public Affairs
ol

Public Affairs
Digital Affairs

fraser.bridges@aim.be

Katrien Dossche
Accountant and Human
Resources Management

Accounting
Human Resources

accounting@aim.be
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Senior Manager, Market Studies & Trade

SECRETARIAT

~ Katrin Recke

N Senior Manager, Responsible Supply

\- g Chains

o AIM-Progress Responsible
>) Sourcing

Supply Chain

katrin.recke@aim.be

Simona Camilli
Sustainability Manager

Sustainable Development &
W Circular Economy

simona.camilli@aim.be

Yael Fattal Lariccia
Global Project Manager

Working Groups & Respective
Projects — Human Rights (AIM-
Progress)

Regional Hubs - Africa Hub and
APAC (AIM-Progress)
yael.fattal@aim.be

) Donata Cagnato
& | Communications Manager

-
AIM & AIM-Progress
Communicatins

donata.cagnato@aim.be

Marie Pattullo
Senior Manager, Trade Marks &
Brand Protection

Trade Mark
Anti-counterfeiting
ICANN

marie.pattullo@aim.be

Laurent Cenatiempo
Manager
Competition & Legal Affairs

Competition & Legal Affairs

laurent.cenatiempo@aim.be

Margherita Trombetti
Project Manager, Policy Officer,

] Sustainability
p Digital Watermarks Initiative
= HolyGrail 2.0

margherita.trombetti@aim.be

Ilona Vaculova
Office Assistant

ilona.vaculova@aim.be
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Contact

AIM - European
Brands Association

A I I I ® Avenue de Gaulois 9

= 1D
EUROPEAN , B-1040 Brussels Belgium
I BRANDS S EU Transparency register
ASSOCIATION ID no.: 1074382679-01

= Website: www.aim.be
EER > Tel: +32 2736 03 05
— Email: brandaim@aim.be
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https://twitter.com/AIMbrands
https://www.linkedin.com/company/aim---european-brands-association
http://www.aim.be/
mailto:brandaim@aim.be
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