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BEL'S OBJECTIVES:

Contribute to better life

KPI

Farmer access

2016

2020

2025

used in our products.

(if no existing certification)

quality and working conditions to innovative societal > Bl | 100%
of farmer partners. schemes.

Promote animal welfare Farms certified

practices to encourage by third-party. > > 100%
livestock wellbeing.

Foster non-GMO feeding Milk collected from

of the cows providing non-GMO fed cows. -> Bl 100%
our milk.

Ensure sustainable Sourcing certified or under

sourcing for vegetable fat charter commitment >
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BEL’S OBJECTIVES: KPI 2016 2020 2025
Continuously improve Children portfolio meeting
the nutritional “Bel Nutri+" ambition > 0% 0%
quality of our products. (Bel nutritional profiling system).
Foster healthy Key countries where
consumption habits a program is implemented >
and lifestyle. for consumers (“Educanut’).
Key subsidiaries where
a program is implemented >

for employees
(“Healthy smiles").

~N

Sustainable farming

Environmental footprint
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BEL'S OBJECTIVES:

Work toward 100%
recyclable and/or
biod dabl I

p

KPI

Recyclable
and/or biodegradable
packaging.

2016

2020

2025

>

Zero deforestation.

“Zero deforestation”

vs 2008.

certified sourcing. > . ° >
Make our operations Carbon balance
carbon neutral. (kg eq. CO2, > >
per mefric ton of cheese).
Reduce our global carbon Greenhouse gas emissions
footprint to meet COP 21 per mefric fon of cheese -> -8% >
targets. vs 2008.
Reduce the water Water consumption
footprint of our plants. per metric ton of cheese > > FEEA
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BEL'S OBJECTIVES:

Work toward

KPI

Bel AFR

2016

2020 2025

make advised choices.

(environmental, nutritional, etc.)

zero accidents. (Accident Frequency Rate). > Q ° > °
Promote gender Share of women

diversity & inclusion. in top management. > > 40%
Develop Employees attending

our employees’ talent. training during the year. > 90% > FRLEA
Promote social Average “Ecovadis” 48.8

and environmental practices supplier score. > . >

among our suppliers. ey

Provide fair & useful Products include

information to help consumers specific information > B | 100%
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